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saerTaSoriso turizmi zogadad gada­
adgilebaa (mogzauroba) mudmivi sacxovre­
beli adgilidan qveynis sazRvrebs gareT. 
konkretulad ki igi mogzaurobaTa sistemaa, 
saxelmwifoebs Soris mtkiced aRiarebuli 
procedurebis dacviT. saerTaSoriso tu­
rizmi ori saxisaa: Se­mom­y­va­ni (qveynis sazRv­
rebSi im pirTa gadaadgileba, romlebic mo­
cemul qveyanaSi mudmivad ar cxovroben) da 
gam­y­va­ni (mocemul qveyanaSi mudmivad mcxov­
reb pirTa gadaadgileba ucxo qveyanaSi).

saerTaSoriso normebiTa da statisti­
kiT, ucxoel turistebs miekuTvneba yvela 
is piri, romelic sxva qveyanaSi Cadis sxva­
dasxva mizniT, garda im profesiuli saqmia­
nobisa, romlis anazRaureba am qveynis mier 
xdeba. aseTi aRricxvis sistemiT, ucxoel 
turistTa ricxvSi Sedian ara marto eqs­
kursiiT Camosuli adamianebi, aramed, das­
venebis, mkurnalobis, sportul da sxvadas­
xva sanaxaobebze dasaswrebad, naTesavebTan, 
megobrebTan ucxo qveyanaSi Casuli pirebi 
da sxv.

saerTaSoriso turistuli organizacie­
bis SeTanxmebiTa da oficialuri monaceme­
biT, msoflioSi ZiriTadad gamoiyofa eqvsi 
turistuli regioni:

1. ev­ro­pa (sa­baz­ro wi­li 57,7%);
2. Crd. da samxr. ame­ri­ka ka­ri­bis zRvis 

auz­Tan erTad (saerTo sabazro 33,5%);
3. ax­lo aR­mo­sav­le­Ti (sabazro wili 4,9%);
4. azia, av­s­t­ra­lia da oke­a­ne­Ti (sabaz­

ro wili 1,4%);
5. af­ri­ka (sabazro wili 4,5%).
evropa dRevandeli msoflio turizmis 

lideria. igi gamoirCeva Sida turizmis 
stabiluri ganviTarebiT. aRsaniSnavia sa­
meuli safrangeTi-espaneTi-italia, romel­
Ta wili bazarze aris 14,3-15,2-13,7%, xolo 
turistTa wliuri ricxvi meryeobs 75-68-59 
mln-is farglebSi. turebis da turistebis 
ZiriTadi motivaciaa SedarebiT mcire te­
ritoriaze kulturaTa mravalferovneba, 
momsaxurebis maRali xarisxi da kargi in­
frastruqtura. aq ganviTarebulia turiz­
mis yvela saxeoba da wlis oTxive sezon­
ze moTxovna stabiluria. bunebrivi zonebi 
dawyebuli civi da zomieri sartylidan 
damTavrebuli xmelTaSua zRvis subtropi­
kuli sartyliT qmnis rekreaciis mraval­
ferovnebas, es ki mniSvnelovani faqtoria 
turistuli nakadebis zrdisa. 

saerTaSoriso ekonomikur urTierTobeb­
Si turizmi gamorCeul rols asrulebs. ab­
soluturi maCveneblebis mixedviT, igi Ca­
morCeba navTobis, navTobproduqtebisa da 
moxmarebis sagnebis eqsports. procentu­
lad ki saerTaSoriso turizmi msoflio 
ekonomikaSi asea warmodgenili:
l tu­riz­m­ze mo­dis mTli­a­ni Si­da pro­

duq­tis (m.S.p.) 13,6%;
l mom­sa­xu­re­bis sfe­ros _ 17,3%;
l msof­lio eko­no­mi­ka­Si gan­xor­ci­e­le­bu­

li in­ves­ti­ci­e­bis _ 14,8%;
l sa­er­To da­na­xar­je­bis mo­cu­lo­baa 700-

800 mlrd a.S.S. do­la­ri;
l msof­lio eko­no­mi­ka­Si yo­ve­li me­a­Te sa­

mu­Sao ad­gi­li mo­dis tu­rin­dus­t­ri­a­ze.
saerTaSoriso turizms ori tendencia 

axasiaTebs:

saerTaSoriso turizmi _ turistuli 

bazris mniSvnelovani segmenti
tu­riz­mi, ro­gorc mom­sa­xu­re­bis in­dus­t­ria 

XXI sa­u­ku­ne­Si swra­fi tem­piT vi­Tar­de­ba. ma­Ra­li 
eko­no­mi­ku­ri da so­ci­a­lu­ri efeq­ti­a­no­bis ga­
mo mas eko­no­mi­ku­ri fe­no­me­nis sta­tu­si mi­e­ni­Wa. 
tu­riz­mi ase­ve ga­ni­xi­le­ba, ro­gorc sa­er­Ta­So­
ri­so biz­ne­sis sa­xe­o­ba da msof­lio me­ur­ne­
o­bis gan­vi­Ta­re­bis mniS­v­ne­lo­va­ni ber­ke­ti. igi 
sa­er­Ta­So­ri­so eko­no­mi­ku­ri ur­Ti­er­To­be­bis 
Se­mad­ge­ne­li na­wi­lia, mi­si ro­li da mniS­v­ne­
lo­ba ga­nuwy­vet­liv iz­r­de­ba, ro­gorc qvey­nis 
eko­no­mi­ka­Si, ise, sa­zo­ga­do­e­ba­Si mTli­a­nad. 
tu­riz­mis gan­vi­Ta­re­ba pir­da­pir kav­Sir­Sia sa­
xel­m­wi­fo­Ta ur­Ti­er­To­beb­Tan, so­ci­a­lur, sa­
gan­ma­naT­leb­lo da eko­no­mi­kur sfe­ro­eb­Tan.
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1. mi­si da­mo­ki­de­bu­le­ba sa­ga­reo eko­no­mi­
kur da po­li­ti­kur  faq­to­reb­ze;

2. eko­no­mi­ku­ri cik­le­bis cal­ke­u­li fa­
ze­bis dros saq­mi­a­no­bis mas­S­ta­be­bis swra­fi 
aR­d­ge­nis Se­saZ­leb­lo­be­bi (u­na­ri).

msoflio ekonomikaSi saerTaSoriso tu­
rizms gansakuTrebuli datvirTva gaaCnia, 
risi gamovlenac xdeba ara marto ekono­
mikur, aramed, politikur da kulturul 
aspeqtebSi. saerTaSoriso ekonomikuri ur­
TierTobebis axali tipebi qmnian turiz­
mis ganviTarebis gansakuTrebul pirobebs 
(igulisxmeba, rogorc saerTaSoriso, ise, 
erovnuli turizmi). turistuli moTxovnis 
formireba saerTaSoriso bazarze, garkve­
ulwilad axasiaTebs sawarmoo ZalTa gan­
viTarebis dones, turproduqtebis moxmare­
bis Taviseburebebs da saerTod, turistu­
li bazris funqcionirebisa da segmentaci­
is masStabebs.

msoflios yvela turistul regions ga­
aCnia RirsSesaniSnaobani, romliTac SeiZ­
leba turistebis daintereseba. zogierTi 
maTgani aRiarebulia msoflioSi da xSir 
SemTxvevaSi gamodis qveynis `tu­ris­tul 
mar­kad~ _ tu­ris­te­bis mo­zid­vis bu­neb­riv 
sa­Su­a­le­bad. mag: Sveicariis alpebi (gansa­
kuTrebiT kurortebi da­vo­si da aro­za). ar­
sebobs agreTve xelovnurad Seqmnili Rir­
sSesaniSnaobanic, magaliTad, dis­ne­i­len­di. 
msoflio turbazarze SesamCnevia `gan­sa­
kuT­re­bu­li eg­zo­ti­ku­ri~ adgilebis turis­
tTa yuradRebis centrSi moqceva, am mxriv 
moTxovnis SesamCnevi zrda ukve gamoikve­
Ta aziisa da avstralia _ okeaneTis regi­
onze. turbazris sruli aTvisebis mizniT 
saWiroa sustad ganviTarebul qveynebSi 
msoflio standartebis infrastruqturis 
Seqmna. zogjer SeimCneva bunebriv RirsSe­
saniSnaobaTa transformaciis tendencia ma­

Ti turizmSi gamoyenebis mizniT. mag: sa­in­
te­re­so bu­neb­ri­vi lan­d­Saf­te­bis ga­daq­ce­va 
erov­nu­li par­ke­bad, ag­reT­ve tra­di­ci­u­li 
ad­gi­lob­ri­vi dRe­sas­wa­u­le­bis aR­niS­v­na uf­
ro sa­in­te­re­sod da ko­lo­ri­tu­lad tu­ris­
te­bis da­in­te­re­se­bis miz­niT.

saerTaSoriso statistikiT turebis sa­
erTo raodenobaSi meti wili modis e.w. ̀ ga­
mo­sas­v­le­li dRe­e­bis tu­reb­ze~, mas mosdevs 
moklevadiani (6-10) dReze turmogzaurobe­
bi, Semdeg ki ufro xangrZlivi periodis 
turebi. saerTaSoriso turistuli mimosv­
la yovelwliurad saSualod 6-8%-is far­
glebSi izrdeba, xolo Semosavlebi ki 10-
15% farglebSi. gaeros msoflio turizmis 
organizaciis monacemebiT, 2008 w. turiste­
bis ricxvma 900 mln gadaameta, rac 52 mln-
iT metia gasul 2007 welze, rac Seexeba 
Semosavlebs, saerTaSoriso turizmidan Se­
mosavlebma 783 mlrd a.S.S. dolars miaRwia 
(rac TiTqmis 57 mlrd a.S.S. dolariT metia 
2007 wlis maCvenebelze).

yvela turregioni da qveyana cdilobs 
aamaRlos saerTaSoriso turizmis ekonomi­
kuri efeqtianoba, gazardos turistTa ra­
odenoba, turebis vadebi da saSualo amona­
gebi. turindustriis efeqtianobis maCvene­
bels, romelic zogadad axasiaTebs dargis 
Semosavlianobas, Semdegi saxe aqvs:

Е = (П + ДwВ) х 100/Рк
П _ mo­ge­ba;
ДwВ _ ad­gi­lob­riv da ucxo­ur va­lu­tebs 

So­ris gac­v­li­Ti kur­sis sxva­o­ba;
Рк _ kap. da­ban­de­ba­Ta mo­cu­lo­ba.
rogorc vTqviT, turistTa mimosvlisa 

da Semosavlebis mxriv bolo wlebSi evro­
pa liderobs. mogaxsenebT, nebismier qveyana­
Si turizmis ganviTarebisTvis gadamwyveti 
mniSvneloba aqvs msoflio mTavar turis­
tul bazarTan-evropasTan mis teritoriul 
siaxloves. am Tval­saz­ri­siT sa­qar­T­ve­los 
uda­vod xel­say­re­li ge­o­po­li­ti­ku­ri mde­ba­
re­o­ba ga­aC­nia. tu­riz­mis sa­Ta­na­dod gan­vi­
Ta­re­bis Sem­Tx­ve­va­Si mas Se­uZ­lia gar­k­ve­u­
li pre­ten­zia ga­nacxa­dos ev­ro­pu­li (da ara 
mar­to ev­ro­pu­li) tu­ris­te­bis da­na­xar­je­bis 
gar­k­ve­ul seg­men­t­ze.

dargis multiplikatoruli efeqtidan 
gamomdinare, Cvenis azriT saqarTveloSi 
turizmis ganviTarebis uaxles (3-5 wlis) 
perspeqtivis amocanad unda daisaxos qveya­
naSi 1,0-1,5 mln turistis miReba, saidanac 
miRebuli Semosavali miaRwevs 1 mlrd a.S.S. 
dolars. aseT SemTxvevaSi biujetSi mxo­
lod turizmidan SeiZleba Sevides 500-700 
mln. lari. saerTaSoriso gamocdilebiT, 
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ucxoeTidan Semosul yovel 10 turistze 
modis 1 samuSao adgili uSualod turiz­
mis sferoSi. amitom 1 mln. turistis miRe­
bis SemTxvevaSi dargSi dasaqmdeba 100 000 
kaci. gasaTvaliswinebelia is garemoebac, 
rom uSualod turizmSi Seqmnili erTi sa­
muSao adgili qmnis or axal samuSao ad­
gils mis monaTesave dargebSi. e.i. damate­
biT Cvens qveyanaSi SeiZleba dasaqmdes 200 
000 adamiani.

saqarTveloSi saerTaSoriso turizmis 
ganviTarebas udavod Seuwyobs xels evra­
ziis derefnisa da `ab­re­Su­mis gzis~ srul­
masStabiani amoqmedeba. dargis Semdgomi 
aRmavlobisaTvis ki aucilebelia gatardes 
Semdegi RonisZiebebi:
l dar­gi­sad­mi pro­teq­ci­o­niz­mi da li­be­

ra­lu­ri po­li­ti­kis ga­ta­re­ba;

l tu­rin­f­ras­t­ruq­tu­ris msof­lio stan­
dar­teb­Tan Se­sa­ba­mi­so­ba­Si moy­va­na;
l tu­riz­mis me­nej­men­tis ucxo­u­ri ga­moc­

di­le­bis aq­ti­u­ri ana­li­zi da ga­zi­a­re­ba;
l dar­gis ma­Ra­li mul­tip­li­ka­to­ru­li 

efeq­tis maq­si­ma­lu­ri da go­niv­ru­li ga­mo­
ye­ne­ba;
l mar­ke­tin­gu­li kvle­ve­bis di­ver­si­fi­

ka­cia _ baz­ris per­s­peq­ti­u­li seg­men­te­bis 
mo­Zi­e­ba da mar­ke­to­log­Ta Za­lis­x­me­vis ga­
aq­ti­u­re­ba.

gi­ga ma­i­su­ra­Ze,
ekonomikis akademiuri 

doqtori;
Ten­giz laWye­pi­a­ni,

ssau asocirebuli 
profesori

International tourism is the economical complex which 
development is mainly stipulfted by the globul economical 
processes and relationship and not by internfal reasons, ho
wever at the same time tourism is in important multiplier 
of economical rise of many countries as it plays a role of a 
distributive chanel for the GNP within the countries.

Procecding from the world experience, in the tourism 

countries, thanks to tourist business the trade and service 
sphere considerably develops, which is a source of growth 
of currency incomes and local population employment. 
Georgia tourism is passing through a new stage of deve
lopment.

Considerations about elaboration of proper tourism 
policy and the recomendations are given.
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