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ga­er­Ti­a­ne­bu­li ere­bis sur­sa­
Ti­sa da sof­lis me­ur­ne­o­bis or­
ga­ni­za­ci­is (FAO) mo­na­ce­me­biT, 
2010-15 wle­bis­T­vis msof­li­o­Si 
sur­saT­ze moTxov­ni­le­ba 50%-iT, 
xo­lo, 2050 wlis­T­vis ki 3-jer 
da me­tad ga­iz­r­de­ba. me­tic, Se­
saZ­le­be­lia uk­ve 2015 wlis­T­vis 
msof­li­os mas­S­ta­biT um­w­va­ve­si 
sa­sur­sa­To kri­zi­si da­iwyos. 

sa­qar­T­ve­lo­Si ev­ro­ga­er­Ti­a­
ne­bis TACIS-is pro­eq­tis sa­er­
Ta­So­ri­so eq­s­per­t­Ta mi­er Se­mu­
Sa­ve­bu­li re­ko­men­da­ci­e­bis Se­
sa­ba­mi­sad, qvey­nis mo­sax­le­o­bis 
sur­sa­TiT uz­run­vel­sa­yo­fad, 
sa­qar­T­ve­lom ag­ra­ru­li seq­to­
ris gan­vi­Ta­re­bis sa­mi Zi­ri­Ta­di 
mi­mar­Tu­le­ba Se­iZ­le­ba air­Ci­os:

1. sursaTze moTxovnilebis 
samamulo warmoebis produqci­
iT dakmayofilebaze orientire­
buli politika;

2. sursaTze moTxovnilebis 
importuli produqciiT dakma­
yofilebaze orientirebuli po­
litika;

3. Sereuli (sursaTze moTxov­
nilebis rogorc adgilobri­
vi warmoebis, aseve, importuli 
produqciiT dakmayofilebaze 
orientirebuli) politika.

sa­baz­ro eko­no­mi­ka­ze gar­da­
ma­va­li pe­ri­o­dis sawyis etap­ze, 
sa­qar­T­ve­los­T­vis yve­la­ze uf­
ro mi­sa­Re­bi gzaa mo­sax­le­o­bis 
sur­saT­ze moTxov­ni­le­bis dak­ma­
yo­fi­le­ba ro­gorc ad­gi­lob­ri­
vi war­mo­e­bis, ase­ve, im­por­tu­li 
pro­duq­ci­iT _ am ori mi­mar­Tu­
le­bis ra­ci­o­na­lu­ri da­ba­lan­se­
biT, xo­lo, per­s­peq­ti­va­Si ori­
en­ta­ci­is aRe­ba Tvi­Tuz­run­vel­
yo­fa­sa da sa­eq­s­por­to pro­duq­
ci­is war­mo­e­bis ga­far­To­e­ba­ze. 
es mo­saz­re­ba gan­pi­ro­be­bu­lia 

mra­va­li faq­to­riT: saqarTve­
los jer-jerobiT ar ZaluZs 
mTlianad daikmayofilos sa­
kuTari moTxovnileba ZiriTad 
sasursaToO produqtebze – mar­
cvleulze da aqedan gamomdi­
nare, xorcisa da rZis produq­
tebze. amasTan, dReisaTvis Cvens 
qveyanas ar gaaCnia Sesabamisi 
teqnologiuri da sawarmoo po­
tenciali, raTa mxolod samamu­
lo warmoebis produqciiT uz­
runvelyos qveynis mosaxleobis 
moTxovnileba yvela saxis sur­
saTze. sa­qar­T­ve­los mTav­ro­bi­sa 
da qar­T­vel mec­ni­er­Ta mi­er er­
Tob­li­vad Se­mu­Sa­ve­bu­li `mar­c­v­
le­u­lis war­mo­e­bi­sa da ga­da­mu­
Sa­ve­bis sa­xel­m­wi­fo prog­ra­mis~ 
Ta­na­xa­mad, mar­c­v­le­ul­ze sa­qar­
T­ve­los mi­ni­ma­lu­ri moTxov­ni­
le­ba Se­ad­gens 2 mi­li­on 280 aTas 
to­nas, xo­lo, op­ti­ma­lu­ri ki – 2 
mi­li­on 820 aTas to­nas. qve­ya­na­
Si dRem­de faq­ti­u­rad miR­we­u­li 
yve­la­ze ma­Ra­li mo­sav­li­a­no­bis 
pi­ro­beb­Sic ki (26,2 c/ha – 1988 
wels), Cve­ni qvey­nis mi­er mi­ni­
ma­lu­ri moTxov­ni­le­bis mar­c­v­
le­u­lis sa­war­mo­eb­lad sa­Wi­ro 
iq­ne­ba 900 aTa­si, xo­lo op­ti­ma­
lu­ri moTxov­ni­le­bis mar­c­v­le­
u­lis sa­war­mo­eb­lad ki – 1130 
aTa­si heq­ta­ri sa­sof­lo-sa­me­ur­
neo sa­var­gu­li. mar­c­v­le­u­lis 
sa­war­mo­eb­lad am ra­o­de­no­biT 
sa­Te­si far­To­be­bis ga­mo­yo­fa ki 
mci­re­mi­wi­a­ni sa­qar­T­ve­los­T­vis 
Se­uZ­le­be­lia. am­de­nad, sa­ma­mu­
lo war­mo­e­bis sur­sa­TiT qvey­
nis Tvi­Tuz­run­vel­yo­fis­T­vis 
ga­dam­wy­vet mniS­v­ne­lo­bas iZens 
sa­sof­lo-sa­me­ur­neo war­mo­e­bis 
in­ten­si­fi­ka­cia da praq­ti­ka­Si 
mec­ni­e­rul-teq­ni­ku­ri prog­re­sis 
miR­we­ve­bis da­ner­g­va.

Tum­ca, amave dros, saqarTve­
los agrarul seqtors SeuZlia 
awarmoos bevri iseTi saxeobis 
saeqsporto produqcia, romel­
Ta eqsportirebisgan miRebuli 
savaluto SemosavlebiT SesaZ­
lebloba Seiqmneba ara marto 
deficituri marcvleulis, ara­
med, sxva sasursaToO produqci­
is importirebisac.

erov­nu­li ag­ra­ru­li po­li­
ti­kis Ta­nax­mad, qar­T­vel ag­ra­
ri­kos-mec­ni­er­Ta ga­an­ga­ri­Se­biT, 
per­s­peq­ti­va­Si, qvey­nis ga­re­dan 
sur­sa­Tis Se­mo­ta­nis ga­re­Se Se­
saZ­le­be­li iq­ne­ba erT sul mo­
sax­le­ze mi­ni­ma­lu­ri da maq­si­ma­
lu­ri va­ri­an­tis Se­sa­ba­mi­sad va­
war­mo­oT:   Saq­ris fxvni­li – 6,4 
da 7,3 kg (fi­zi­o­lo­gi­u­ri nor­ma 
37 kg), xor­ci da xor­cis pro­
duq­te­bi – 35 da 38,1 kg (75 kg), 
rZe da rZis pro­duq­te­bi – 129,3 
da 190,6 kg (338 kg), Tev­zi – 1,8 
da 3,3 kg (11 kg), mce­na­re­u­li ze­
Ti – 3,8 da 4,9 kg (7,3 kg), kar­
to­fi­li – 98 da 100,4 kg (58 kg), 
bos­t­ne­u­li – 140 da 143 kg (131 
kg), xi­li da ken­k­ra – 92 da 96,5 
kg (138,5 kg).

ga­an­ga­ri­Se­ba gviC­ve­nebs, rom 
sa­qar­T­ve­lo­Si ar­se­bu­li re­sur­
se­bis Se­sa­ba­mi­sad war­mo­e­bu­li 
sur­sa­Tis ume­te­si na­wi­li ver 
uz­run­vel­yofs ad­gi­lob­ri­vi 
mo­sax­le­o­bis dak­ma­yo­fi­le­bas 
da sa­Wi­roa ma­Ti Se­mo­ta­na qvey­
nis ga­re­dan. sur­saT­ze mo­sax­le­
o­bis mra­val­fe­ro­va­ni moTxov­na 
Se­iZ­le­ba da­ba­lan­s­des sa­ga­reo 
vaW­ro­ba­Si aq­ti­u­ri Car­T­viT da 
sa­eq­s­por­to Se­mo­sav­le­bis ga­di­
de­biT. saqarTveloSi aris saSu­
aleba iwarmoos mravali iseTi 
saxis produqcia, romlebic iZ­
levian  saSualebas gatanil iq­

saqarTvelos agraruli seqtoris 

ganviTarebis ZiriTadi orientirebi 

qveynis sasursaTo uzrunvelyofisTvis
msof­lio baz­ris ko­ni­un­q­tu­ri­dan ga­mom­

di­na­re, sa­qar­T­ve­los me­tad ga­uZ­nel­de­ba sa­
er­Ta­So­ri­so ba­zar­ze de­fi­ci­tu­ri sa­sur­sa­To 
pro­duq­te­bis Ses­yid­va. am­de­nad, qve­ya­nam aqe­dan­
ve un­da air­Ci­os ag­ra­ru­li seq­to­ris Sem­d­go­mi 
gan­vi­Ta­re­bis ori­en­ta­cia.
di­ax, sa­qar­T­ve­lom un­da air­Ci­os ag­ra­ru­li 

seq­to­ris gan­vi­Ta­re­bis ise­Ti ori­en­ta­cia, ro­

me­lic pir­vel rig­Si pa­su­xobs sa­baz­ro eko­no­
mi­kis Zi­ri­Tad prin­cips - qve­ya­nam ga­mo­av­li­nos 
Ta­vi­si kon­ku­ren­tu­na­ri­a­ni upi­ra­te­so­ba sxva 
qvey­neb­Tan Se­da­re­biT da awar­mo­os sa­eq­s­por­
to pro­duq­cia, ri­Tac ad­gils da­im­k­vid­rebs sa­
er­Ta­So­ri­so ba­zar­ze. ama­ve dros, ag­ra­rul­ma 
seq­tor­ma un­da uz­run­vel­yos Ta­vi­si upir­ve­le­
si amo­ca­na - qvey­nis sa­sur­sa­To usaf­r­Txo­e­ba.
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nas eqsportSi da am produqci­
is realizaciiT miRebuli Tan­
xa moxmardes Semosatani kvebis 
produqtebisa da agrosamrew­
velo kompleqsisTvis saWiro 
masalebis SeZenas. ase­Ti sa­eq­s­
por­to pro­duq­ciaa: baixisa da 
naturaluri Cai, yurZnis Rvino, 
Sampanuri, koniaki, arayi da li­
qiori, xil-bostneulis konser­
vebi, mineraluri wylebi, ual­
koholo sasmelebi, papirosi da 
sigareti, eTerzeTebi, parfiume­
ria-kosmetikis nawarmi, Tafli, 
saadreo kartofili, citrusebi 
da zogierTi  sxva sasoflo-sa­
meurneo produqcia. am pro­duq­
te­bis war­mo­e­bis Se­saZ­leb­lo­ba 
gan­sazR­v­ravs msof­li­os sxva­
das­x­va qvey­neb­Tan eko­no­mi­kur 
Ta­nam­S­rom­lo­bas da qvey­nis ge­o­
po­li­ti­ku­ri mde­ba­re­o­bis maq­si­
ma­lu­rad ga­mo­ye­ne­bas.

 rac Se­e­xe­ba ori­en­ta­ci­is 
aRe­bas sur­saT­ze moTxov­ni­le­
bis dak­ma­yo­fi­le­ba­ze  mTli­a­nad 
im­por­ti­re­bu­li pro­duq­ci­iT, 
Cve­nis az­riT, es sa­qar­T­ve­los­
T­vis ab­so­lu­tu­rad mi­u­Re­be­lia. 
aseT Sem­Tx­ve­va­Si qve­ya­na mTli­
a­nad gax­de­ba da­mo­ki­de­bu­li sa­
er­Ta­So­ri­so ba­zar­ze da msxvil, 
im­por­ti­or qvey­neb­ze, rac ara­sa­
sur­ve­lia qvey­nis su­ve­re­ni­te­ti­
sa da da­mo­u­ki­deb­lo­bis Tval­
saz­ri­si­dan ga­mom­di­na­re.

qvey­nis ag­ra­ru­li seq­to­ris 
gan­vi­Ta­re­bis ori­en­ti­ris gan­
sazR­v­ri­sas ar Se­iZ­le­ba mxed­ve­
lo­ba­Si ar mi­vi­RoT Ta­na­med­ro­
ve sa­baz­ro eko­no­mi­kis Zi­ri­Ta­
di Te­o­ria – konkurentunariani 
upiratesobis Teoria. mi­si ar­si 
ima­Si mdgo­ma­re­obs, rom ama Tu 
im qvey­nis eko­no­mi­kis gan­vi­Ta­re­
bis wi­na­pi­ro­ba, msof­lio ba­zar­
ze sxva qvey­neb­Tan kon­ku­ren­tu­
na­ri­a­ni pa­eq­ro­baa.

qvey­nebs So­ris kon­ku­ren­

ci­u­li xa­si­a­Ti sru­lad ga­mo­
ricxavs, rom er­Ti qvey­nis eko­
no­mi­ku­ri aR­mav­lo­ba sxva qvey­ne­
bis xar­j­ze mox­des.

mo­ce­mu­li Te­o­ri­is Ta­nax­mad, 
eko­no­mi­ku­ri ay­va­ve­ba Ta­na­med­ro­
ve eko­no­mi­kur da sa­vaW­ro ur­Ti­
er­To­beb­Si qvey­nebs So­ris kon­
ku­ren­ci­as mo­aqvs. yve­la qve­ya­nas 
aqvs Se­saZ­leb­lo­ba ga­na­vi­Ta­ros 
eko­no­mi­kis kon­ku­ren­tu­na­ri­a­ni 
dar­ge­bi. amis mka­fio ma­ga­li­
Tia bu­neb­ri­vi re­sur­se­biT ise­Ti 
aram­di­da­ri qvey­ne­bis da­wi­na­u­re­
ba, ro­go­ri­caa: iaponia, samxreT 
korea, Sveicaria, avstria, nider­
landebi, dania, belgia da sxva. 
msof­li­os yve­la­ze ma­Ral­gan­vi­
Ta­re­bul, e.i. kon­ku­ren­tu­na­ri­an 
qvey­nebs So­ris es qvey­ne­bi mya­rad 
inar­Cu­ne­ben mo­wi­na­ve ad­gi­lebs.

aqe­dan Se­iZ­le­ba ga­mo­vi­ta­
noT das­k­v­na, rom nebismier gan­
viTarebad qveyanas, maT Soris 
iseTsac, romelsac araxelsay­
reli bunebrivi resursebi ga­
aCnia, Tavisi Taviseburebebidan 
gamomdinare, SeuZlia ganaviTa­
ros ekonomikis dargebs Soris 
iseTi prioritetuli sferoebi, 
romelic saSualebas miscems am 
qveyanas awarmoos konkurentu­
nariani produqcia, CaerTos sa­
erTaSoriso konkurenciis glo­
balur procesSi, daimkvidros 
adgili saerTaSoriso bazarze 
da miaRwios ekonomikur keTil­
dReobas.

sa­qar­T­ve­los ga­aC­nia ise­Ti 
pri­o­ri­te­tu­li sfe­ro, ro­go­
ri­caa agrosamrewvelo da sa­
sursaTo kompleqsi, ro­mel­sac 
Se­uZ­lia awar­mo­os ise­Ti kon­ku­
ren­tu­na­ri­a­ni pro­duq­cia, ro­me­
lic mtki­ced da­im­k­vid­rebs ad­
gils msof­lio ba­zar­ze.

yo­ve­li­ve ze­mo­TaR­niS­nu­li­dan 
ga­mom­di­na­re, saqarTvelom un­
da airCios agraruli seqtoris 

ganviTarebis iseTi orientacia, 
romelic pirvel rigSi pasuxobs 
sabazro ekonomikis ZiriTad 
princips _ rom qveyanam gamoav­
linos Tavisi konkurentunariani 
upiratesoba sxva qveynebTan Se­
darebiT da awarmoos saeqspor­
to produqcia, riTac adgils 
daimkvidrebs saerTaSoriso ba­
zarze. ama­ve dros, ag­ra­rul­ma 
seq­tor­ma un­da uz­run­vel­yos Ta­
vi­si upir­ve­le­si amo­ca­na – qvey­
nis sa­sur­sa­To usaf­r­Txo­e­ba.

am­ri­gad, sa­eq­s­por­to pro­duq­
ci­is war­mo­e­bis ga­far­To­e­ba da 
sa­er­Ta­So­ri­so ba­zar­ze dam­k­vid­
re­ba, ama­ve dros, sa­ma­mu­lo pro­
duq­ci­is sur­sa­TiT qvey­nis Tvi­
Tuz­run­vel­yo­fa sa­qar­T­ve­los 
ag­ra­ru­li seq­to­ris Zi­ri­Ta­di 
ori­en­ti­ria.

grZel­va­di­an per­s­peq­ti­va­Si, 
naT­lad ik­ve­Te­ba is um­niS­v­ne­
lo­va­ne­si amo­ca­ne­bi, ro­me­lic 
sa­qar­T­ve­los ag­ro­sa­sur­sa­To 
seq­tor­ma un­da ga­daW­ras qvey­nis 
sa­sur­sa­ToO uz­run­vel­yo­fis mi­
saR­we­vad: pir­vel rig­Si, awar­mo­
on kon­ku­ren­tu­na­ri­a­ni sa­eq­s­por­
to pro­duq­cia, ro­me­lic xels 
Se­uwyobs qvey­nis sa­er­Ta­So­ri­so 
ba­zar­ze dam­k­vid­re­bas da sa­eq­s­
por­to Se­mo­sav­le­bis zrdas, rac 
sur­saT­ze ad­gi­lob­ri­vi moTxov­
ni­le­bis da­sa­ba­lan­seb­lad im­
por­tu­li pro­duq­ci­is Ses­yid­vis 
sa­Su­a­le­bas iZ­le­va. ama­ve dros, 
awar­mo­on ma­Ra­li xa­ris­xis eko­
lo­gi­u­rad suf­Ta da mra­val­fe­
ro­va­ni pro­duq­cia, ro­me­lic yo­
vel­m­x­riv da­ak­ma­yo­fi­lebs qvey­
nis moTxov­ni­le­bas sur­saT­ze.

le­i­la ge­ge­na­va, 
asist. prof. ssau;

Ten­giz laWye­pi­a­ni, 
asoc. prof. ssau;

la­li So­Si­aS­vi­li, 
maswavlebeli  ssau.

On account current World Market circumstances, it 
won’t be easy for Georgia to buy scarce goods on the 
international market. The country should aim the future 
development orientation of its own agricultural sector. 

Georgia should choose such development orientati
on of agricultural sector which answers the main prin

ciple of the market economy  the country should expose 
its superiority in comparison with other countries and 
produce its own export production to get a place on the 
international market.  At the same time the agricultural 
sector should secure its main purpose the country’s fo
od safety.
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