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am koncefciis qomagTa azriT, 
neiromarketingi _ es aris kli
entamde informaciis mitana maT 
qvecnobier, instinqtur impulseb
ze zemoqmedebiT. 

 es mcdeloba sulac ar aris 
ubralod moduri axireba, radgan, 
mxiaruli, Tu gulisamaCuyebeli 
sloganebi ukve mowyinda momxmare
bels.

 Tanamedrove myidvelebi Zal
zed ganebivrebuli arian sarekla
mo SeTavazebebis mravalferovne
biT. maTi gakvirveba raime siaxliT 
SeuZlebelia. es mravalferovneba 
ise abnevs momxmareblebs, rom tra
diciuli marketinguli gamokvle
vebi realur suraTs veRar asaxavs. 
sanam marketologebi gamokiTxvis 
Sedegebs ajameben da aanalizeben, 
manamde momxmarebelTa preferen
ciebi SeiZleba radikalurad Seic
valos. 

adamianis buneba xom idumalebi
Taa moculi _ dRes erTs fiqrobs, 
xval kidev sxva rames. amasTanave, 
adamiani yovelTvis ar amobobs 
imas, rasac sinamdvileSi fiq
robs. 

 aseTia adamianis buneba: sxva
dasxva mizezTa gamo adamianebi 
iSviaTad arian gulrwfelni. maT 
namdvil ganwyobebSi Cawvdoma ki 
sakmaod rTulia. neiromarketin
gis amocana zustad es aris, rom 
marketologma unda SeZlos myid
velis sulis kunWulebSi CaWvreta 
da zustad imis danaxva, rac kli
ents uyoymanod surs. 

 ase rom, neiromarketingis miza
nia ara ubralod gamokiTxvebis ana
lizi, aramed, am analizis dakavSi
reba adamianis qvecnobierebasTan, 

radgan, didi xania damtkicebulia, 
rom adamiani xelmZRvanelobs ara 
imdenad gonebrivi sqemebiT, ramde
nadac qvecnobieri emociebiT. 

 ufro sworad, logikuri sqe
mebi emociebzea dafuZnebuli da 
ara piriqiT _ mTavari “emocia” ki 
TviTgadarCenis instinqtia. 

 neiromarketingis Teorias sa
fuZvlad daedo adamianis tvinis 
Taviseburebebis gamokvleva. mec
nierebma daamtkices, rom adamia
nis tvini araTanabrad viTarde
boda evoluciis procesSi. tvi
nis yvelaze Zveli nawili _ e.w. 
limburi sistema _ adamianis gan
viTarebis pirvel safexurebze 
Camoyalibda da Sesabamisad masSi 
koncentrirebulia yvela qvec
nobieri grZnoba, romlis gaazre
basac adamiani ar axdens. magram 
zustad am limburi nawilis neiro
neul sistemazea dafuZnebuli mTe
li cnobiereba. iq iwyeba pirveli 
reagireba yovelgvar `gaRiziane
bazde~ - fers, temperaturas, suns 
da a.S. pirvel rigSi limburi siste
ma aRiqvams da Semdeg ki cnobiereba. 

 e.i. sanam adamiani SemTxveviT 
danaxul sazamTroze gaiazrebs, 
rom igi wiTelia, limburma siste
mam ukve manamde `icis~, rom sazam
Tro ara mxolod wiTelia, aramed 
gemrielicaa, da sasargebloc or
ganizmisTvis. es gauazrebeli im
pulsebi jer qvecnobierSi gadadis 
da mxolod amis Semdeg adamiani 
azris saxiT ayalibebs im infor
macias, rac mas limburma sistemam 
ukarnaxa. 

 zustad rom qvecnobieridan 
xdeba danaxulis, an gagonilis az
robrivi aRqma. am limbur impul

sebs pirvelad yuradReba miaqcies 
avstrielma biznesmenebma arndt 
traidlma da bart oeimanma. isini 
Seecadnen, rom es fundamenturi 
impulsebi marketingSi gamoeyene
binaT. magram rogor?

 Teoriulad es martivia _ ze
moqmedeba unda moxdes uSualod 
limbur sistemaze da ara adami
anis ukve Camoyalibebul fsiqo
logiur stereotipebze. 

 magram civilizirebulma samya
rom miiCnia, rom es aris Zaladoba 
adamianis pirovnebaze _ Sesabami
sad am ideis praqtikul damuSave
baze Tavidan uari Tqves. gansakuT
rebiT winaaRmdegni iyvnen amerikis 
samecniero wreebi. magram praqti
kuli meTodebis damuSavebaSi zus
tad rom amerikelebma ar dauTmes 
aravis pirveloba. vnebaTaRelvis 
xanmokle dacxromis Semdeg har
vardis universitetis mecnierebma 
isev wamoiwyes gamokvlevebi neiro
marketingis mimarTulebiT. har
vardelma profesorma jeri zal
tmanma SeimuSava neiromarketingis 
zogadi Teoria da daapatenta teq
nologia ZMET (Zaltman Metaphor 
Elicitation Method - «metaforebis 
gamovlenis zaltmanis meTodi»). 

 meTodis arsi SemdegSia: eqs
perimentis monawileebs urigeb
dnen suraTebis nakrebebs, rom
lebic maTSi dadebiT emociebs 
iwvevdnen. daTvalierebis momen
tSi maTi tvinebis aqtivobas su
raTebs uRebdnen tomografis sa
SualebiT. Semdeg am monacemebs 
adarebdnen adamianebis azrobriv 
komentarebs, romlebsac fsiqo
logebi ismendnen. 

 sabolood es meTodi ar CaTva

neiromarketingi _ 

axali strategia 

Zveli instinqtebiT!

msgav­si sa­qon­lis asor­ti­men­tis zrda aiZu­lebs mar­
ke­to­lo­gebs rom sul uf­ro ga­wa­fu­li me­To­de­bi eZi­on 
kli­en­te­bis mo­sa­zi­dad. 
 am mcde­lo­beb­ma ug­zo-uk­v­lod ar Ca­i­a­ra da dRes uk­ve 

xSi­rad sa­ub­ro­ben mar­ke­tin­gis axal stra­te­gi­a­ze, ro­mel­
sac ne­i­or­mar­ke­tin­gi uwo­des.

koba  biwaZe

eqsperti, Jurnal `biznesi da 
kanonmdeblobis~ redaqtori



42

ma
rk

et
in

gu
l

i 
 s

tr
at

eg
ia

ma
i
s
i
 
 
_
 
 
2
01
0

les amoralurad, radgan, miiCnies 
rom neiromarketingis mizania ara 
momxmareblis motyueba, aramed, 
ufro efeqturi komunikacia savaW
ro organizaciasTan. 

 Tu maRazia mowyobilia neiro
marketingis principebis mixedviT 
da iq myidveli Tavs kargad grZnobs 
_ ra aris amaSi cudi? 

 bart oeinmanis azriT ufro 
meti amoralobaa is xrikebi, rom
lebsac Cveulebrivi riteilerebi 
iyeneben. magaliTad, axlad Semo
tanil produqcias jer ormag fass 
adeben, Semdeg ki mizerul fas
daklebas acxadeben. myidvelic 
motyuebuli rCeba, radgan, hgo
nia, rom Zvirfas produqcias fas
daklebiT yidulobs. 

 meore xrikia _ saqonlis rangi
reba fasis mixedviT- erTi da igive 
xarisxis, magram gansxvavebuli 
SefuTvis produqcias daxlebze 
ganalageben fasebis mixedviT _ 
Zvirebs zeda Taroze, iafebs _ qve
daze. Sesabamisad `amayi~ myidve
li, romelic dakuzvas ar kadru
lobs, zeda Taroze ganlagebul 
produqts yidulobs _ arada, misi 
xarixsi igivea rac qvemoT ganla
gebuli iafebis. 

 mainc riTaa cudi neiromarke
tingi? 

 neiromarketingi pirvel rigSi, 
swavlobs adamianis uneblie qvec
nobier reaqciebs ferze, audiosig
nalebze, simboloebze, logotip
ze, saxelwodebaze da a.S. 

 gasaTvaliswinebelia, rom 
adamianis qvecnobierebas amoZ
ravebs oTxi ZiriTadi motivi: 
socialuroba, usafrTxoeba, al
fa-motivacia da novatoroba. ra 
Tqma unda, yvela adamiani gansxva
vebulia da maTi reaqciebis krebu
lic gansxvavebuli proporciebiT 
Seicavs ama Tu im komponents. 

konservatorebSi dominirebs 
usafrTxoebis instinqti, libera
lebSi ki ufro metad novatoro
bisken swrafva. 

magram arsebobs iseTi momente
bi, romlebic saerToa yvela adami
anisTvis. 

yvela adamiani informacias 
aRiqvams grZnobis organoebiT _ 
mxedveloba, ynosva, smena da a.S. 
es organoebi SeiZleba CaiTvalos 
sakontrolo-gamSveb punqtebad, 
romlebsac aRniSnuli limburi 
sistema akontrolebs. pirvel rig
Si xdeba imis garkveva _ aris Tu ara 
Semavali informacia mtruli? ra
tom? _ imitom rom adamianis mTa

vari instinqti TviTgadarCena,. Tu 
limburi sistema Semaval informa
cias miiCnevs mtrulad, maSin, xdeba 
am informaciis blokireba. sistema 
iZleva brZanebas, rom mtruli in
formaciis wyaro an unda moispos, 
an unda moSordes. upirvelesi im
pulsi mainc moSorebaa _ amito
mac adamiani uecar xmaurze rea
girebs SextomiT, gaqcevis survi
liT da ara muStebis momarjvebi
Ta da Setevaze gadasvliT. 

ase rom, neiromarketingis mTa
vari amocanaa, rom momxmarebelma 
miwodebuli informacia mtrulad 
ar miiRos. Tanamedrove bazarze 
aseTi ganwyobebi marTlac rom 
problemaa _ myidvelebs ise mo
bezrdaT es amdeni sareklamo 
klipebi, rom reklama rogorc 
aseTi ukve mtrul, momabezrebel 
informaciad aRiqmeba. 

 amitom neiromarketingi uars 
ambobs reklamirebis tradiciul 
yalb paTosze da zemoqmedebas ax
dens uSualod adamianis motivaci
ebze. 

neiromarketingis mTavari iara
Ri aris ara informacia _ slogane
bi, Tu simRerebi, aramed, ferebi, 
formebi, simboloebi, aromatebi, 
bunebrivi xmebi da a.S. 

gamokvlevebma daadastura, 
rom saqonlis emociuri prezen
tacia momxmareblebis tvinSi uf
ro met aqtivobas iwvevs, vidre, 
racionaluri ganmartebiTi in
formacia. 

emociuri gaRizianeba ufro ad
vilad miiReba, vidre racionalu
ri, radgan informacias adamiani 
mainc kritikulad afasebs, ragind, 
rom dadebiTi ar unda iyos igi! 

 amitom, efeqturia iseTi ele
mentebis gamoyeneba, romelic mom
xmarebelSi TavisTavad aRZravs sa
siamovno asociaciebs _ siyvaruli, 
sixaruli, ojaxi, Svilebi, silama
ze, saxli da a.S. 

 yvelaze naklebi kritikiT mi
iRebian gamosaxulebebi, ferebi _ 
amitom neiromarketingis yvela
ze efeqturi saSualeba _ es aris 
suraTi martivi simbolizmiT, Tu 
siuJetiT. 

neiromarketelogebma aseTi 
eqsperimenti Caatares _ supermar
ketis erT-erTi ganyofilebis ka
rebTan Sesabamisi Sinaarsis foto 
dakides. am ganyofilebaSi gayid
vebis raodenobam 25%-iT moimata. 
Semdeg es suraTi Camoxsnes _ gayid
vebic winandel dones daubrunda...

fotosuraTis gamoyeneba _ mom

xmarebelTa mozidvis saukeTeso 
saSualebaa. misi Sinaarsi Sesabamisi 
unda iyos. qalebze gansakuTrebiT 
moqmedebs fotoebi, romlebzec 
gamosaxulia bavSvebi, radgan maTSi 
socialurobis instinqti domini
rebs.

kacebis yuradRebas ki iseTi 
fotoebi ipyrobs, sadac gamoxatu
lia agresiuloba, Zala, radgan, ka
cebSi alfa-dominantis instinqti 
ufro mZlavrobs. 

myidvelebis ganwyobebis gaum
jobeseba SesaZlebelia sxva mrava
li meTodebiT- ganaTeba, ferebis 
Sexameba, aromatebi, logotipebi, 
simboloebi da a.S. 

magram yovelive es elementi un
da iyos bunebrivi, msubuqi da ara 
“Tavsmoxveuli”. winaaRmdeg SemTx
veaSi myidvels iseTive reaqcia eq
neba, rogorc banalur reklamaze. 

 amasTanave, es elementebi unda 
qmnidnen erTian dadebiT fons Ta
visi siuJetiT, koloriT da a.S. 

amisaTvis unda Sesruldes Sem
degi pirobebi:

1. savaWro darbazebi gafor
mebulia produqciis Tematikasa
Tan kavSirSi.

magaliTad, xil-bostneulis 
ganyofilebaSi unda gamoikras na
turmortebi. 

xolo sursaTis ganyofileba
Si _ piknikis, qeifis, an rame zei
mis amsaxveli naxatebi. (am meTods 
jer kidev firosmani iyenebda Ta
vis da sxvebis duqnebSi). 

 yvela ganyofilebas Sesabamisi 
Tematikis gaformeba unda hqondes. 

2. produqcia unda iyos xel
misawvdomi daTvalierebisTvis_ 
damtkicebulia, rom klienti 
ufro mondomebiT yidulobs im 
saqonels, romlis safuZvliani 
daTvalierebis SesaZlebloba eZ
leva.

3. upiratesoba unda mieniWos 
ekologiurad sufTa produqci
as da es faqti specialuri simbo
loebiT unda aRiniSnos. 

4. unda arsebobdes damatebiTi 
mini_servisebi myidvelebisTvis, 
maRaziis specializaciis Sesaba
misad. 

ra Tqma unda, es mxolod zogadi 
rekomendaciebia, romlebsac ukve 
farTod iyeneben. magram neiromar
ketingSi mTavaria ara moqmedebis, 
aramed, am moqmedebis emociur-
fsiqologiuri datvirTva. 

yovel calkeul SemTxvevas ki 
gansxvavebuli, individualuri mi
dgoma sWirdeba. 
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