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daviwyoT imiT, rom saerTa­
Soriso da qveynis Sida biznesi 
orive saqmiani operaciaa da mo­
gebis mizniT xorcieldeba. sama
mulosgan gansxvavebiT ki, saer
TaSoriso biznesis partniore
bad zogjer kerZo firmebi da 
sxvadasxva  qveynis saxelmwifo 
organizaciebic gvevlinebian. 
aRniSnulis gamo, xSirad saer
TaSoriso bizness ganixilaven, 
rogorc qveynebs Soris (da ara 
firmebs Soris) saqmian urTier
Tobebs. miuxedavad amisa, ufro 
mniSvnelovani da gavrceleba
dia firmebs, an firmisSida gan
yofilebebs Soris saerTaSori
so operaciebi. swored amitom, 
saerTaSoriso biznesi, uwina­
res yovlisa, sxvadasxva qveya­
naSi mdebare kerZo firmebsa, an 
maT qvedanayofebs Soris saqmi­
ani urTierTobaa. 

ismeba kiTxva _ riT aris 
ganpirobebuli saerTaSoriso 
biznesis aucilebloba? imiT, 
rom saerTaSoriso saqmiani 
operaciebidan, anu, mocemuli 
saqonlis sxva qveyanaSi gayid
vidan, monawile mxareebi uf
ro  met sargebels Rebuloben, 
vidre, qveynisSida biznesidan. 
swored es aris saerTaSoriso 
biznesis bunebisa da specifikis 
sakvanZo momenti. 

uSangi samadaSvili,   
ekonomikur mecnierebaTa        

doqtori, Tsu-is profesori

saerTaSoriso 

biznesis arsi da 

ganviTarebis etapebi 
rogorc yoveli jariskaci ocnebobs generlobaze, ise 

firmebis umetesobis sanukvari ocnebaa saqonlis (momsa­
xurebis), an warmoebis sazRvargareT gatana da saerTaSo­
riso biznesSi aqtiurad Cabma. Tumca,  biznesis warmoeba 
sruliad gansxvavebuli enis, valutis, samarTlebrivi siv­
rcisa da kulturis saxelmwifoSi bevrad rTulia, vidre 
samSobloSi, rac imas niSnavs, rom sazRvargareT bizne­
sis warmoebisTvis sakmaod Zlieri motivebia aucilebe­
li. ibadeba kiTxva - ra aris saerTaSoriso biznesi, ro­
dis warmoiSva igi da  ra apirobebs masSi firmebis aqtiur 
monawilebas?

Tanamedrove pirobebSi sa
erTaSoriso biznesis, rogorc 
msoflio ekonomikasTan  qvey
nis integrirebisa da globali
zaciis mZlavri instrumentis, 
niSnebia: xelmisawvdomoba da 
sayovelTaoba; ganviTarebis 
safexurebrioba; finansizacia 
da nacionalurisa da interna­
cionaluris rTuli urTierT
qmedeba. globalizaciis epoqa
Si nebismieri firmis efeqtiani 
strategia unda asaxavdes erov
nulis maqsimalur gamoyenebas 
yvelgan, sadac es SesaZlebelia 
da internacionalurs, sadac 
amisi saWiroebaa.  

konkretulad ra motivebi 
ubiZgebs bizness, rom gaxdes 
saerTaSoriso, anu ra gansazR
vravs, mis saerTaSoriso kon
kurentupiratesobas? saerTa­
Soriso biznesSi kompaniebis 
monawileobis ZiriTadi moti­
vebia: gasaRebis bazris  gafar­
Toeba; resursebis, makompleq­
teblebis, naxevarfabrikate­
bisa da sxvaTa  sazRvargareT 
ufro iafad SeZena; momarageba-
gasaRebis diversifikacia  eko­
nomikuri ciklis sxvadasxva fa­
zaze myofi qveynebis mixedviT. 

unda iTqvas isic, rom re
sursebis araTanabari gana
wilebis pirobebSi arc erT 

qveyanas ar ZaluZs sakuTari 
ekonomikisa da mosaxleobis 
uzrunvelyofa yvela aucile
beli nedleuliTa da sasursa
To, Tu arasasursaTo produq
tiT. amitom, racionaluria 
qveyanam sazRvargareTidan 
Semoitanos is saqoneli, ri­
si warmoebac mas  ar SeuZlia, 
an, Zviri ujdeba, anu, ganaxor­
cielos importi da gaitanos 
is produqti, risi warmoebac 
iafi ujdeba da Warbad aqvs, 
anu, ganaxorcielos eqsporti. 
mokled, rogorc qveynis Sida 
bizness (vaWrobas) apirobebs 
Sromis sazogadoebrivi da
nawileba, ise, saerTaSoriso 
bizness (vaWrobas)-Sromis sa
erTaSoriso danawileba (spe
cializacia). 

Sromis saerTaSoriso da­
nawileba, anu, specializacia 
xdeba absoluturi da Sefarde­
biTi upiratesobis gaTvalis­
winebiT. termini “absoluturi 
upiratesoba” niSnavs qveynis 
unars awarmoos saqoneli da 
momsaxureba konkurentebze nak­
lebi resursebis  danaxarjebiT. 
magaliTad, pomidvris moyvana
Si saqarTvelos absoluturi 
upiratesoba aqvs SvedeTTan Se
darebiT, vinaidan saqarTvelos 
klimati SesaZlebels xdis mis 
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moyvanas naklebi resursebis 
gamoyenebiT, vidre SvedeTSia 
SesaZlebeli, sadac miznis mi
saRwevad saTburebis gaSeneba 
iqneboda aucilebeli. sxva re
sursebis (mag. muSaxelis, sasu
qebis) Rirebulebac imoqmedeb
da absoluturi upiratesobis 
xarisxze.

SefardebiTi upirateso­
bis ganmarteba odnav ufro 
rTulia. „SefardebiTi upira­
tesoba“ niSnavs qveynis unars 
awarmoos saqoneli da momsa­
xureba  konkurentebze naklebi 
alternatiuli danaxarjebiT. 
davuSvaT, rom msoflioSi mxo
lod ori qveyana (saqarTvelo 
da SvedeTi) da mxolod ori 
saxis saqoneli (pomidori da 
fexsacmeli) arsebobs. imis mi
uxedavad, rom saqarTvelos 
SeiZleba absoluturi upira
tesoba gaaCndes orive ti pis 
saqonlis  warmoebaSi, is mainc 
mxolod erTi ti pis saqonels 
awarmoebs_imas, romlis war
moebaSi absoluturi upira
tesobac SedarebiT didi aqvs, 
anu, sxva sityvebiT rom vTqvaT, 
im produqts, romlis warmo
ebaSic fardobiTi upirateso
bani gaaCnia. Tu, magaliTad, 
SvedeTs orjer ufro meti re
sursebi esaWiroeba pomidvris 
mosayvanad da samjer ufro 
meti _ fexsacmlis sawarmoeb
lad, maSin martivi angariSiT 

SegviZlia davrwmundeT, rom 
orive qveynisaTvis yvelaze 
sarfiani iqneba Semdegi dana
wileba: saqarTvelo awarmo­
ebs mxolod fexsacmels, xolo 
SvedeTi mxolod pomidors. 
orive qveyana am SemTxvevaSi 
maqsimalur mogebas naxavs, Tu 
vaWroba am qveynebs Soris Ta­
visufalia. 

zemoT moyvanili Teoriu
li magaliTi SeiZleba ganvavr
coT realur msoflioze. saer
TaSoriso biznesis pirobebSi 
qveynebi (raionebi, qalaqebi, 
soflebi) im saqmeSi specialde
bian, raSic maT absoluturi da  
SefardebiTi upiratesoba ga
aCniaT. am principiT, brazilia 
awarmoebs yavas, gondurasi-ba
nanebs, avstralia-matyls, Svei
caria-medikamentebs, safrange
Ti-Rvinoebsa da parfiumerias, 
kuveiti-navTobs, iaponia-zust 
xelsawyoebs, kviprosi-turis
tul momsaxurebas, saqarTve
lo-mineralur wylebs, Rvinos, 
xils, citrusebsa da a.S. 

amJamad ekonomikurad gan
viTarebul saxelmwifoebSi 
SeiniSneba samuSao Zalis de
ficiti da saqonlis, kapitali
sa da teqnologiebis siuxve. 
ganviTarebad qveynebSi ki_sa
muSao Zalis, resursebis si
Warbe da kapitalis simwire, 
saqonlis deficiti,  SezRudu
li erovnuli bazrebi, sabazro 

ekonomikisa da demokratiuli 
institutebis ganuviTareblo
ba da mravali sxva. aseT piro
bebSi, absoluturi da Sefar
debiTi upiratesobis Teoriis 
safuZvelze, arsebobs obieq
turi aucilebloba imisa, rom 
ganviTarebuli qveynebidan 
ganviTarebadisaken idinos sa
qonlis, kapitalisa da teqno
logiebis nakadma, xolo, piri
qiT_samuSao Zalisa da resur
sebis nakadma. 

saerTaSoriso biznesis siR­
rmiseuli SecnobisaTvis saWi­
roa vicodeT isic, Tu rodis 
warmoiSva es movlena, ra eta­
pebi gamoiara da rogor movi­
da igi dRevandlamde. amasTan 
dakavSirebiT, saerTaSoriso 
biznesis genezisis (warmoSoba-
ganviTarebis) saintereso peri
odizacias gvTavazobs amerike
li mecnieri r. robinsoni.  man 
saerTaSoriso biznesis ganvi
Tareba dayo xuT etapad (erad): 
1. komerciuli era (1500_1850ww); 
2. eqspansiis era (1850_1914ww); 3. 
koncesiis era (1914_1945ww); 4. 
nacionaluri saxelmwifoebis 
era (1945_1970ww); 5. globaliza­
ciis era (XX s-is 70_iani wlebi­
dan dRemde). 

Cveulebriv, saerTaSoriso 
biznesSi CarTuli yvela qveya
na (maT Soris saqarTveloc), 
met-naklebad Ria ekonomikis 
mqone qveyanaa, sadac qveynis 
SigniT saqmian operaciebTan 
erTad saerTaSoriso opera
ciebic xorcieldeba. aRniSnul 
operaciebze  angariSsworeba 
ki xdeba, rogorc erovnuli, 
ise msoflio fuliT. 

Riasagan gansxvavebiT, daxu
rul (avtarkiul)  ekonomikaSi  
saqmiani garigegebi da opera
ciebi xorcieldeba mocemuli 
qveynis SigniT, xolo, maTze 
angariSsworeba mxolod qvey
nis erovnuli valutiT xdeba. 
sxvagvarad, avtarkia erTi, an 
ramdenime qveynis ekonomiku­
ri TviTuzrunvelyofaa, gamo­
calkevebaa sxva qveynebis eko­
nomikebisgan. aseT qveyanaSi 
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annotation

 Essence, motivation and promoting factors 
that developed international business

For International business, as for business in the co
untry, the main goal is to receive profit. Leading business 
in far-away countries with almost different culture is mo
re difficult, than in your native country. National firms 
have competition advantage in their countries. This me­
ans, that very strong motivations are needed for company 
to decide making business out of country.

The main motivations that stimulate international bu­
siness: using more efficient resources; widening market 
of profit, diversification. 

History of development of the international business 
can be divided to 5 eras: 1) Commercial era (1500-1850 
years); 2) Expansion era (1850-1914 years); 3) Concessi­

on era (1914-1945 years); 4) Era of national states (1945-
1970 years); 5) Globalization era (form 70-s of XX cen­
tury).

Characteristics of modern international business: ac
cessibility and generality; gradualness of development; 
technological globalization; financing; complicated inte­
raction of national and international.

The promoting factors of development of the internati­
onal business: economy from producing scale; creating lo­
cal industries sometimes is the only way of getting access 
on national market, when trade barriers limit access on in
ternational markets or resist him; a lot of companies chan­
ge export of production to export of factories and so on.

Tu qveynebSi  ar arsebobs sa
qonlis, samuSao Zalis, kapita
lisa da samecniero-teqnikuri 
produqciis eqsport-importi. 
Sesabamisad, gamoricxulia, 
savaluto kursi, sabaJoebi  
da sxva.  xatovani alegoriu
li SedarebiT _ Zlieri qaris 
SemTxvevaSi, karCaketili (av
tarkiuli) qveynebi aSeneben 
qarsacav zols (jebirs), raTa  
qari ar SemouSvan. Ria ekono
mikis qveynebi ki am qars goniv
rulad iyeneben elenergiis 
gamomuSavebisa da qaris wis
qvilis asamoqmedeblad. xaz
gasasmelia, rom dRes yvela 
qveyana globalur garemoSi 
cxovrobs da, bunebrivia, rom  
nebismieri maTgani cdilobs am 
sistemasTan kavSiri iqonios. 
qveynis monawileobis gaaqti­
urebas msoflio meurneobaSi 
ekonomikis internacionali­
zacia ewodeba. Tumca, ekonomi­
kuri kargaxsniloba SeiZleba 
iyos kargic da cudic. ase maga­
liTad, saqarTvelos sagareo 
vaWrobis deficiti daaxloe­
biT miliard naxevari dola­
ria. rom ara esoden didi  uar­
yofiTi savaWro saldo, saqar­
Tvelos orjer meti biujeti 

eqneboda. saqme isaa, rom savaW­
ro deficiti ifareba aRebuli 
valiT. am ukanasknelis momsa­
xureba ki biujetis mier xdeba, 
rac zrdis mis deficits.

amasTan, qveyanaSi importis 
saxiT upiratesad mza produqti 
Semoedineba da ara resursebi. 
eqsportis saxiT ki upiratesad 
resursebi gaedineba, rac axali 
da maRalanazRaurebadi samu­
Sao adgilebis multiplikaciis 
(gamravlebis) Semaferxebelia. 
mravali Cveulebrivi samomx­
mareblo saqonelic ki garedan 
Semogvaqvs, maSin, rodesac mo­
saxleobis naxevari soflis me­
urneobaSia dasaqmebuli. aRniS­
nuli negatiuri movlenebis mi­
nimizebisaTvis, azriT, saWiroa: 
eqsportis zrda da paraleru­
lad importCamnacvlebeli sa­
mamulo produqciis warmoeba; 
erovnuli interesebidan gamom­
dinare eqsportisa da importis 
optimizeba; sul ufro aqtiuri 
monawileoba msoflio vaWro­
baSi; Tavis  arideba Sida bazris 
zomaze  metad dacvisagan da im 
firmebis waxaliseba, romlebic 
msoflio bazrisaTvis konku­
rentunarian produqcias awar­
moeben. aseve, mniSvnelovania 

fasi,  xarisxi,  laris bunebrivi 
kursi da stabiluri miwodeba. 
citrusebis, xilisa  da sxvaTa 
miwodebis  stabiluroba da xa­
risxi ki SeuZlebelia miRweuli 
iqnas sasawyobo da samacivro 
meurneobis gareSe, e. i. auci­
lebelia am sferoebSi inves­
ticiebis ganxorcieleba, raTa 
SesaZlebeli gaxdes weliwadis 
nebismier dros bazris moTxov­
nebis dakmayofileba. 

yovelive zemoTqmulidan ga
momdinare, saerTaSoriso biz
nesSi funqcionirebadi firmis 
marTva gacilebiT rTulia, 
vinaidan, misi menejerebi kar
gad unda erkveodnen msoflio 
ekonomikur pirobebsa da ten
denciebSi.  amasTan, Tvali un
da adevnon miznobriv qveyanaSi 
politikur da socialur-eko
nomikur procesebs, sadac isini 
ewevian, an apireben bizness,  Se
iswavlon maTi ena,  erovnuli 
kultura, tradiciebi, meurne
obis gaZRolis meTodebSi gan
sxvaveba,  fuladi sistema, gada
saxadebi, sameurneo kanonmdeb
loba da TavianTi ekonomikuri, 
komerciuli da finansuri  qce
vebi partniorTa qcevis stils 
miusadagon.
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