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sabazro ekonomikaze gadas
vlis Semdeg postkomunistur 
qveynebSic Zireulad Seicva
la reklamis mimarT damoki
debuleba da sareklamo saq
mianobac didi masStabebiT 
gaiSala. sareklamo saqmia
nobis gaaqtiureba aRiniSneba 
saqarTveloSic. miuxedavad 
imisa, rom aseTi saqmianobis 
aranairi gamocdileba ar ar
sebobda, gasuli saukunis  mi
wuruls sareklamo biznesma 
CvenSic daiwyo funqcionireba. 
dReisaTvis qarTul bazarze 
moqmedebs sareklamo saagen
toTa sakmaod farTo qseli, 
romlis ricxvma 80-s miaRwia 
(maT Sorisaa, rogorc adgi
lobrivi, aseve saerTaSoriso 
saagentoebi).

SesamCnevad amaRlda adgi
lobrivi  sareklamo saagento
ebis saqmianobis done da sarek
lamo  produqciis xarisxic.  
saqarTveloSi 2008 wlisaTvis 
sareklamo bazarma 35 milioni 
dolari Seadgina, rac Cvennai
ri patara qveynisTvis da dar
gis mcire istoriisTvis arc
Tu ise  dabali Sedegia.  

sareklamo bazris ganviTa
reba da misi momavali pers
peqtivebi mWidrodaa dakav
Sirebuli media bazarTan da 
media sistemebis ganviTare
basTan. Tavis droze radio
sa da televiziis Ddabadebam 

sareklamo bazris ganviTare
baSi katalizatoris roli 
Seasrula. maRalreitingiani 
da dafarvis didi diapazo
nis mqone saSualebebi uzrun
velyofen efeqtian komunika
ciebs miznobriv jgufebTan. 
kacobriobis ganviTarebis 
kvaldakval, teqnologiebis 
cvlilebebTan erTad  Tanda
TanobiT izrdeba da icvleba 
mediis funqciebic. 

saqarTvelos media bazarze 
mtkiced damkvidrda yvela sa
xis media saSualeba. sabazro 
ekonomikaze gadasvlis Semdeg 
Zalian mravalferovani gaxda 
am saSualebaTa saxeobebi, ga
izarda gamomcemlobaTa ricx
vi, gazeTebis asortimenti, 
gamodis uamravi dasaxelebis 
Jurnali, gaizarda radio da 
telearxebis raodenoba. ro
gorc wesi,Mmedia bazarze me
dia-saSualebebi (presa, tele 
da radio) gamodian rogorc 
droisa da sivrcis gamyidve
lebi, xolo sareklamo saa
gentoebi, reklamis damkveTi 
kompaniebi da kerZo pirebi, 
rogorc myidvelebi.

bolo periodis monaceme
biT, saqarTvelos media bazar
ze funqcionirebs 48 telear
xi (maT Soris 9 erovnuli, 39 
adgilobrivi). radiomauwyeb
lobis 22 sixSire (maT Soris 
5 erovnuli, 17 adgilobrivi), 

430 beWdviTi media-saSualeba 
(maT Soris 27 erovnuli, 403 
adgilobrivi, 270 mxolod 
TbilisSi). 

ramdenadac sareklamo baz
ris ganviTareba mediis Se
saZleblobebTan mniSvnelov
nadaa damokidebuli, imdenad 
(da ufro metad) media bazris 
efeqturobas sareklamo baza
ri gansazRvravs, vinaidan, es 
ukanaskneli gulisxmobs me
dia bazris damfinansebelTa 
zrdas, rac komerciuli medi
isTvis ganviTarebis bunebrivi 
wyaroa (telekompaniebis `ime­
disa~ da `rusTavi 2~-is masS
tabebi aRemateba qarTuli sa
reklamo bazris SesaZleblo
bebs, rac, komerciuli Tval
sazrisiT, aralogikuria). 

saqarTveloSi  moqmedi me
dia saSualebebis naxevarze 
meti   damokidebulia rekla
maze, anu maT saerTo Semosa
valSi reklamiT miRebuli Se
mosavli (50 % -ze meti), sWar
bobs sxva saqmianobidan miRe
bul Semosavals. 

media saSualebebidan yve
laze metad reklamaze damo
kidebulia radiosamauwyeblo 
media. maT saerTo Semosaval
Si reklamis wili 85 %-idan 
100 %- mde meryeobs (media sa
Sualebebidan beWduri media 
reklamaze yvelaze nakleba
daa  damokidebuli).

biznesi 

biznesisTvis _ 

sareklamo biznesisa 

da mediis 

urTierTgavlena
biznesis ganviTareba SeuZlebelia reklamis gareSe. 

Eekonomikurad ganviTarebul qveynebSi reklamam iseT mas­
Stabebs miaRwia, rom TviT igi gaxda biznesis erT-erTi 
mniSvnelovani sfero  da sul ufro da ufro izrdeba 
misi potenciali.   

nana kacitaZe,
soxumis universitetis 

asocirebuli profesori
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media saSualebis komer
ciul warmatebas,  upirveles 
yovlisa, sazogadoebis aRia
reba gansazRvravs.

media bazarze drosa da ad
gilisTvis fass reitinguli 
ricxvis sidide gansazRvravs. 
media-dagegmareba sareklamo 
kampaniebSi mediis samomxma
reblo da sareitingo kvle
vebis Sedegebis safuZvelze 
xorcieldeba. aseTi kvleviT  
gamoiTvleba gadacemebis re
itingebi da sareklamo kampa
niebis mTliani reitingis ja
mi. reitingis kvleva aCvenebs 
reklamis sixSires, miznobriv 
auditoriebs konkretuli ar
xebis da programebisaTvis. sa
bolood televizia satelevi
zio saeTero drois dagegmvis, 
yidvisa da gayidvis gziT fas
deba (ix. nax. #1).  

dReisaTvis saqarTvelo
Si telemetriis maCveneblebis 
kvlevas da analizs ramdenime 
kompania axorcielebs, maT So
ris wamyvania IPM Georgia. sa
qarTveloSi media sivrce swo
red misi monacemebiT iyideba. 
Cvenc mocemul naSromSic IPM 
Georgia-as monacemebs daveyr
dobiT. 

dReisTvis media bazar
ze liderobas `rusTavi 2~ 
inarCunebs, romlis yureba
dobis   wili (yurebadobis 
wili SHR%  gamoiTvleba yve
la kompaniis saerTo reitin
guli jamidan) 2009 wlis pir

veli  kvartlis monacemebiT, 
33%-s Seadgens, mas mosdevs 
`imedi~ (23%), xolo pirveli 
arxis pozicia mniSvnelovnad 
gaumjobesda rebrendingisa 
da ganaxlebuli formatiT 
mauwyeblobis Semdeg. Tu gan
vixilavT liderobas investi
ciebis mixedviT, naTlad davi
naxavT Tanxvedras investici
ebsa da reitingebs Soris. 2008 
wlis monacemebiT,  ganxorci
elebuli investiciebi tele 
mauwyeblobebis mixedviT Sem
degnairad nawildeba: `rusTa­
vi 2~ 46545492 aSS. Drodesac 
danaxarjebis wili metia rei­
tingis wilze, es imas niSnavs, 
rom `rusTavi 2~-ze 30 wamiani 
sareklamo rgolis SesyidviT 
damkveTebi aRweven ufro met 
efeqts, moicaven ufro did 
auditorias, vidre am TanxiT  
sxva telearxze amave TanxaSi 
SeZlebdnen. N 

`imedze~ danaxarjebis wi
li reitingis wilze dabalia, 
es imaze miuTiTebs, rom `ime­
dis~ arxze sareklamo dro 
ufro Zviria, vidre `rusTavi 
2~-ze.  TiTqmis mTeli dRis 
ganmavlobaSi `rusTavi 2~-is 
wuTis saSualo reitingi uf
ro maRalia,  vidre `imedis~, 
gamonaklisi mxolod 21:00 – 
23:00 (teleseriali `Sua qa­
laqi~-s) periodia, rodesac 
`imedis~ maCvenebeli Tavis 
piks aRwevs da wuTis fasi 
2600$-s aRwevs. `imedSi~ Cve

ulebriv dRis sxva periodSi 
fasi 500$dan- 750$-mde.

yvelaze Zviri saeTero 
dro telekompania `mzezea~, 
miuxedavad imisa, rom `pra­
im taimis~ dros (18sT-dan 24 
sT-mde) 30wm sareklamo drois 
fasi mxolod 180$. `mzeze~ fa
sis siZvire dabali reitingi
dan gamomdinareobs, sadac yu
radobis wili mxolod 1%-ia, 
xolo danaxarjebis wili 2%. 
es imas niSnavs, rom danaxar
jebi im auditoriis mocvaze 
gacilebiT didia, vidre sxva 
yvela danarCenebze, Tundac, 
patara arxebze. rac Seexeba 
patara telearxebs, maT So
ris dReisaTvis Ypopularul   
telekompania `kavkasias~, rom
lis yurebadobis wili 3%-ia,  
IPM Georgia-as monacemebiT (da, 
rac  garkveuli politikuri 
mosazrebebiT Semcirebuli 
gveCveneba), telekompanias ma
yurebeli mxolod garkveul 
periodSi 9:00-23:.00 hyavs da 
isic  Tbilisis arasruli da 
raionebis Zalian mcire nawi
lis dafarviT. maRali reitin
gis SeqmnisTvis aucilebeli 
pirobaa mosaxleobis SesaZlo 
maqsimaluri mocva, maRali xa
risxis Cveneba, momxmarebelTa 
sxvadasxva segmentisaTvis sa
intereso gadacemebi, rac `kav­
kasiis~ mimarT, jerjerobiT, 
mxolod survilebis doneze 
rCeba.

msgavsi mdgomareobaa `ma­

nax.#1
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თებერვალი მარტიestros~ mimarTac, miuxedavad 
imisa, rom am kompanias mTeli 
dRis ganmavlobaSi hyavs ma
yurebeli, dafarvis simciris 
gamo, is dReisaTvis  misTvis 
garantirebul mayurebelTa 
did nawilsac ki ver moicavs. 
IPM Georgia-as 2009wlis pir
veli kvartlis monacemebiT, 
telekompania `maestros~ yu
rebadobis wili 1%-ia, xolo 
danaxarjebi _ 2%, rasac Ce
mis azriT, isev politikuri 
elferi dakravs, vinaidan am 

telekompaniis eTerSi komer
ciuli reklama TiTqmis ar 
Cans, radgan, arc reklamis 
damkveTia Tavisufali Tundac 
am elementarul arCevanSi (ix. 
nax. #2). M

aqedan SesaZlebelia gakeT
des daskvna, rom media menej­
menti politizirebulia, amis 
naTeli dadastureba iyo uk­
ve wina wlebSi yvelaze rei­
tinguli gadacemebis daxurva 
(`mzeze~ yvelaze reitinguli 
gadacemis `arCevanis zRvar­

ze~, inga grigolias `praim 
taimi~, sadac im droisTvis 
fasi rekordul maCvenebels 
1600$-aRwevda.)

aseTive tendencia SeimCne
va radioSic, menejmentis po
litizirebis mxriv, rac msme
nels hyofs politikuri Se
xedulebebis niSniT da ara 
gemovnebis, msmenelis demog
rafiuli profilis, ojaxu
ri Semosavlebis da ekonomi
uri statusis, ganaTlebis da 
sxva niSnebiT, riTac radio, 

nax. #2. 
samuSao dReebSi yvelaze reitinguli gadacemebi 

`rusTavi 2~-is serialebia

nax. #3 
radiosadgurebis reitingebi.

wyaro: kompania `Ti en es saqarTvelo~
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rogorc media, sainteresoa 
reklamis damkveTebisaTvis 
(radio XXI saukunis segmen
tirebuli marketingis idea
lur arxs warmoadgens). (ix. 
nax. #3).

reklamis damkveTs sul 
patara qalaqsa da sofelSi 
mcire  gansazRvruli niSis, 
potenciuri myidvelis radi
osadgurebiT dapyroba SeuZ
lia, romelTa didi nawili ar 
warmoadgens sxva sainforma
cio saSualebis aqtiur mona
wiles. amave dros, radio, ro
gorc media, warmoebis dabali 
xarjebiT da bazarze swrafi 
reagirebiT xasiaTdeba. Tum
ca, is qarTuli telearxebis 
msgavsad Sors aris Tanamed
rove  dasavleTis mediisTvis 
damaxasiaTebeli tendenciisa
gan _ gadaiqcnen masobrividan 
mizanmimarTul media saSua
lebebad. 

IPM Georgia–s 2001-2008 
wlebSi gakeTebuli monito
ringis Sedegebis analizis 
mixedviT, reklamaze gaweuli 
xarjebis sidide mianiSnebs, 
rom ZiriTadi pozicia sa
reklamo biznesSi tele rek
lamas ukavia, meore adgils 
ikavebs gare reklama (Out 
Door).   amasTan, aSkara zrdis 
tendenciebi SeimCneoda yvela 
saxis reklamaze. ase magali
Tad: 2004-2008 wlebSi radio 
reklamaze danaxarjebi 5 mln. 
dolaridan  18 mln. dolaram
de gaizarda; reklama presaSi 
imave periodSi  9 mln. do

laridan 23 mln. dolaramde; 
tele reklamaze xarjebma 29 
mln. dolaridan  79 mln. do
lars miaRwia. sainteresoa  
reklamis saeTero droisa da 
danaxarjebis mixedviT zrdis 
tendenciaTa Tanafardoba, 
sadac kargad Cans  investi
ciebis mkveTri zrda drois 
xangrZlivobasTan. bunebrivia 
msoflio ekonomikurma kri­
zisma moaRwia saqarTvelom­
dec da ukve gamoCnda Sedege­
bi sakmaod dinamiurad mzard  
sareklamo biznesSic. glo­
balurma krizisma zegavlena 
moaxdina reklamis damkveTeb­
ze,  romelTa nawilic tovebs 
bazars, nawili ki amcirebs 
marketingul xarjebs da Se­
sabamisad mcirdeba dakveTebi 
reklamaze. dReis SedegebiT 
saxezea media inflacia. amas 
adasturebs isic, rom tele
kompaniebma daiwyes saeTero 
drois ekonompaketiT gayid
vebi. magaliTad, sareklamo 
kompania `ed korporacia~ Te
bervlis TveSi 4700$-ad yi
dulobs media-pakets, sadac 
Sedis sareklamo dro oTx 
wamyvan nacionalur arxze _ 
`rusTavi-2~, `stereo~, `imedi~ 
da `mze~, romlis Rirebule
ba sul ramdenime Tvis win 10-
jer ufro Zviri (46.893$) iyo.

amrigad,  saqarTveloSi sa
reklamo da media bazari sru
liad axalgazrdaa da mis gan
viTarebis gzaze mravali Sema
ferxebeli faqtori moqmedebs, 
romelTa daZleva aucilebelia 

In the following article is discussed the relationship between 
Georgian advertisement and media markets, the characteristics 
of its development after the passage to the market economics, 
current global economical crisis and the existing policy.

The author is especially interested with several 
factors, which hinders to the further development, -  the 
irrelevant development of an advertising market and some 
falsely commercial TV channels, which by the author’s 
point of view, can be explained only with politicizing 

the media and the government’s wrong approach with 
it. Such an approach is versus to the market’s law and 
hinders the free competition. So, the indispensable 
condition of advertising and media markets’ growth and 
development is political stability, economical growth 
and right approach of the government. 

The author thinks, that such problems could be 
overcome with a help of western experience, which must 
be assimilated and fitted to our country’s audience.

annotation

dargis Semdgomi ganviTarebis
Tvis, kerZod, qarTuli kompa
niebis menejmentSi marketingu
li da sareklamo saqmianobis 
kvalifikacia dabalia, aseve, 
jer kidev dabalia xarjebi me
dia bazarze. media saSualebe
bi saqarTvelos media bazarze 
ver axerxeben momxmarebelTa 
specifikuri moTxovnilebebis 
optimalurad dakmayofilebas 
da segmentebze gadanawilebas, 
xdeba samizne auditoriis ka
nibalizacia. Aamitom saWiroa 
sxvadasxva segmentisTvis gada
cemebis momzadeba da konkre
tuli segmentisTvis Sesabamisi 
informaciis miwodeba. media 
menejmenti politizirebulia, 
amis gamo  yvelaze reitingli 
gadacemebic ki ixureba, rac 
dargis ganviTarebisTvis sazi
anoa. upirveles yovlisa, prob
lemisAdasaZlevad saWirod mi
maCnia YJurnalistebis mxridan 
Jurnalisturi eTikis normebis 
dacva, moqalaqeobrivi TviT
Segnebis amaRleba. 

Seusabamobaa sareklamo 
bazris SesaZleblobebsa da 
wamyvani telekompaniebis aS
karad xelovnur zrdas So
ris, rac xels uSlis dar
gSi jansaR konkurencias. 
amitom  sareklamo da media 
bazris zrdisa da ganviTare
bis aucilebeli pirobaa, ro
gorc ekonomikuri zrda, ase
ve politikuri stabiluroba 
da swori saxelmwifoebrivi 
midgoma.

relationship between advertisment and media markets
Nana Kacitadze
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